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GRAJ + GUSTAVSEN FEATURED AT THE 2009 NRF DESiGN STUDiO
BOOTH # 20

Company Selected to Showcase Innovative Marketing Initiatives and Provide Insight on the
Latest Industry Trends

Graj + Gustavsen (G+G, www.ggny.com), an integrated branding and retail design firm known for building and
revitalizing consumer brands, has been selected for the second consecutive year as one of a handful of industry
leading firms to showcase the CompanyÕs diverse work and unique process at the 2009 National Retail
FederationÕs DESiGN STUDiO, January 2-13, 2009.  G+G executives will be available to discuss recent and
current projects as well as also provide insight on the latest marketing and consumer trends.

About Graj + Gustavsen
For 20 years, Graj + Gustavsen has partnered with brand owners, investors and operators to maximize brand value
by creating, extending and rejuvenating businesses and brands. Graj + Gustavsen is a creative firm specializing in
strategic solutions for business growth, famous for building successful brands and brand extensions for Fortune
500 Companies and entrepreneurs alike. G+G is a one stop resource for launching intellectual properties from
vision to venture.  For more information, please visit www.ggny.com.

Contact:  Jessica Liddell/Amy Kover, Berns Communications Group  212-994-4660

• Complete retail design includes the online experience.
Only by creating authentic brand experiences that
merge the real and online worlds can you engage and
forge deep customer relationships.

• Retailers need to evolve from selling to sharing, as
consumers are more knowledgeable than ever.  The
focus needs to be on finding innovative ways to
communicate features, benefits and multiple end uses.

• Context is the new content.  Consumers, whether
online or in-stores, want to be inspired and envision
how a brand/product fits into their world.

• Great retail design at a lower cost is the way of
the future Ð and very achievable, because the
best experiences consist of many more
intangible factors than physical ones.

• Growing desire for personalization.  Retailers
who incorporate flexibility of experience and
product customization will be more compelling
and successful.

• Consumers want the truth.  Increasingly, great
products will drive brands versus image and
advertising alone.

Hear from Eric Gustavsen, Founding Partner of Graj + Gustavsen at the
NRF STUDiO Spotlight: The Power of Retail Design

Sunday, January 11, 2009: 10:15 a.m. Ð 11:45 a.m.
Jacob K. Javitz Convention Center, Hall E

ÒG+G has the unique skill of integrating the art of merchandising and product design with the talent of ground
breaking store design that both engages and resonates with todayÕs ever discriminating consumers.Ó

-  Chuck Zone, Previous EVP at Nexcen brands in regards to G+GÕs work on the Athletes Foot Franchise
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