Graj + Gustavsen and Old Toledo Team

to Form TradeMarc Productions

BY DLUSTIN GLICK

Mare Kaufman, CEQ of apparel manufacturer Oid Tobodo, had
everything ha meoded for @ hot new apparel-based lsssure
brand. including a name — Couch Patata, Bul something was
missing, and that’s why Kaufman got on the phone and placed &
call to his good friends &t brand strategy fim Graj « Gustavsan
A e mestings fater, the twa companies announced thoy hod
not only partraned foe Cowch Potato, but joined togethar 1o form
Tradehfarc Productians. @ new comgany Tocused on devaloping
innovative brands

“The truth of the matter is thal whan | thought up Couch
Patato, | anby thowgh of one company, the bast in beanding
Graj + Gustavson,” says Kaufman. “And | immediately got on
the phona and told them about this idea and they felt as
strangly as | did about "

When Simon Gaaj. founder and CEQ of Gra) + Gustavaen,
mirt Kaufman, ha says it was liks meating a kindred spirit

“Dng ol the things wa lova is that all of the products that
come from his compamy ane vary authentic amnd simpla,” says
Graj. “His workwear catagories combing both utility as well as
fiwshian without too much fanfare. It's a vary pownstul company
that dedivers great product that sells.”

Tradatdare Productions i imanded to be a “one-stop-shap”
fer brand invention and manufacturing. with an agual focusz an
biodh the product and the ideas behind it

“Most marufatiurers focus o product. Wi think in this day
and age, the cancapt for thi product 5 a product as well,” says
Graj. "You need twa pisces of the putie — a groat idea and a
strong contextual image of the branid, and than great product
that dedivers it.”

Gray + Gustavsen takes pride in its ability 1o develop great
idsas into pawerful physical environments that combing
signage and magery to halp atiract customars from a distanca
During its 15-year histary, the agency has worked with a large
number of brands, from MTV and Mudd to Target and
Timborland. Meamwhile, 01d Tolede Brands Inc. has baen
manuiaciuning high-quality workwear, ulenwear, sportswear
and haadwaar far years, finding success with its popular ling of
licansad Jeep apparel. The combination of the two companies
will tate effect with the Couch Patato brand,

“Wa lowe the idea of products for the & of hanging out, so
wat'e creating & culture, philosophy and Iifestyle that really
helps people embrace their inner Cowch Potato,” says Erlc
Bustawsen, principal, Graj + Gustaveen, “Thiss are products for

downtime, home, sport and leisure management.”
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The Bcensing mastarminds at Tradebare are excited about
Couch Potato becawsa tho concept i already established in the
minds of 1he consumes. Everyone knows what a couch patatn is
— and Tradebfare is zat to take advamtage of this well-
established comsumer awamnass with a (iestyle concept,
image and attitude that Graj beliaves is very salaable.

“We've bved ina 20-year cyele of [ifestyle brands pionsered
by Relph Louren,” séys Graj. “We think the mext lovel of
aspirational qualities ane less about coolae-cutter dressing and
moee about the way you think and feal how spinitually
mclingd you ame, hiw smart you are and how Laid back you ana.
And that’s why Couch Potato is gaing 1o wark so weil ”

Adter launching Couch Potato, TradeMam plans to develop
moee ariginal concapts and brands, and doing what it takes to
maka them succeed at retadl, whether it's designing spacial in
stong displays or teaming with retailars for eachusives. With the
power of two seccessiul design-onented companies like 0id
Tolade and GrajsGustavsen bahind i, Tradehdare Productions
should be churming out innavative new brands for a losg tme to
coma
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